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Abstract: Recent EU communications on sustainable developgmals have declared how corporations should
respond to political and societal demands througbially responsible business practices. Corporatdabk
responsibility (CSR) has become a more widely wsed controversial term, which attempts to coverinmss
involvement on meeting social and environmentaliregnents. We discuss how the EU communicationcesfe
corporate policies on CSR in the light of sustaleatevelopment. The most recent steps that the &tdn@ission
has made on CSR are traced, and its reflectiorational and corporate levels are discussed. Tadyswill focus

on companies in three European countries, namelygbly, Germany and the United Kingdom. Furthermore,
three companies were selected from each countityeiQil & Gas and/or Energy industry sectors toeobs how
certain policies have been adopted and influen@ggocate behaviour (as seen in financial reporid @SR
reports). The companies’ CSR policies will be eatdd according to Welford’'s (2005) 20 elements &RC
which are based on similar communications of iragomal codes and conventions, such as the I1LO exttion,
and UN Global Compact that the EU Commission haptd.

Keywords: Sustainable development, Corporate Sétasponsibility (CSR), European Commission, Germany
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1. Introduction

The concept Corporate Social Responsibility (refrto as “CSR”) was introduced in
academic articles in the United States dating hadke 1950s. It has developed over the years
and has moved from academic institutions into thar¢ rooms of multinational corporations. In
the light of pressures from globalization, mediaerage and growing awareness of social and
environmental issues, many multinational compahi@ge adopted CSR principles to address
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these concerns and create a higher level of tramspain the marketplace.

The major authors developing CSR have taken éiffeviews and created an extensive
debate on the subject. On the one hand, propotigetarroll (1991) state that companies
should take on responsibilities that exceed legdl economical requirements. Specifically, they
should extend responsibility to include both ethemad philanthropic responsibilities: “the CSR
firm should strive to make a profit, obey the lave ethical and be a good corporate citizen”
(Carroll, 1991: 43). On the other hand, opponentyua that corporate managers are only
accountable to the company’s shareholders. Ecot®sigh as Milton Friedman (1970) contest
that businesses cannot accept equivalent respliessblike citizens do. Beyond this debate,
many academics agree that the relationship betweasimess and society is reciprocal. In the
greater view of systems thinking, business carcaffeciety just as well as the society can affect
a business. No matter what stance a company takeSSiR, social norms may constrain a
business in serious ways (Frederick, 1986). Thezeimany companies have integrated CSR in
their business conducting practices.

In fact, many academics and businessmen are istaranpursuit of “making a business
case for CSR” (Blowfield and Murray, 2008: 131).i9implies that they seek to demonstrate a
positive correlation between CSR and financial genince, and so give legitimacy of social and
environmental activities in mainstream busines$ésny multinational companies incorporate
CSR issues in their communications, such as reypiti accordance to the guidelines of the
Global Reporting Initiative (GRI) as well as in isdrategic approaches to businesses. CSR
activities have been used to reduce costs throegburce efficiency and waste reduction, and
have given many companies a competitive advantageathers in its industry. These voluntary
initiatives have spurred many political interest&urope and worldwide.

This paper will discuss the political and businiesgatives of three member states in the
European Union regarding CSR, namely Germany, Hyngad the United Kingdom. After a
review on European Commission policies on CSRfeleas of this paper will shift to national
commitments to CSR to determine how these selextedtries have implemented the EU policy
and recommendations. The final section will turnctwporate involvement in the international
CSR discussion.
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2. Background of EU policies on CSR

CSR has moved across national boundaries and edcthrough international policies
created to protect human rights of workers and ll@manmunities as well as protect the
environment from further degradation. Internatiostandards have emerged that have guided the
EU to create its own policies, such as the Tendipies of the UN Global Compact, the
International Labour Standards (ILO) conventiong] ¢he OECD Guidelines for Multinational
Corporations, etc. Through several communicationblighed this decade, the European
Commission has clearly stated that it will promoteporate social responsibility (CSR) in the
European Union as a means for corporate transparemcl coherence of social and
environmental values. In 2001, the EU Commissiobliphed a Green Paper on CSR, titled
Promoting a European Framework for Corporate So&aisponsibilit(COM 366 final, 2001).
This fundamental paper achieved the following thobgectives: a) it explained the concept of
CSR with all its facets; b) it recommended meastirasbusinesses and other stakeholders could
adopt as appropriate; and c) it created an opdagtia between the EU Commission and many
private and public organisations towards estabigtituropean wide CSR policies (COM 366
final, 2001).

This document was the first in a series of commrations provided by the European
Commission. As a follow-up to the Green Paper,EheCommission drafted in 2002 a strategy
to effectively communicate CSR (COM 347 final, 2D0&hich was based on the response from
multiple stakeholders prompted by the previous pdpe2006, the Commission proposed actions
and policies to all EU Member States as well asoizations on how they could contribute to
make Europe a “pole of excellence on CSR” (COM fiaél, 2006). The following definition
was provided: Corporate Social Responsibility (CSR) is a conegmtreby companies integrate
social and environmental concerns in their businrgssrations and in their interaction with their
stakeholders on a voluntary basi$gCOM 136 final, 2006: 2 This paper also encouraged
companies along with other stakeholders to contibol its European Alliance for CSR that will
act as “a political umbrella for new or existing R $itiatives by large companies, small and
medium size enterprises (SMEs) and their stakeh&ll€OM 136 final, 2006: 6). The Alliance
is supported by three leading networks: CSR Eurdpesiness Europe and UEAPME, an

organisation supporting European crafts, trades $idEs. The Alliance has been open as a
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forum for open dialogue on CSR to various orgarogat(including public entities, such as non-
profit institutions and NGOs, as well as privatéegprises).

Although the EU Commission has promoted CSR pdidirough an open dialogue
between various stakeholders, critical debates lawerged among the parties. One of the
ongoing central arguments is the EU Commissiondadation on CSR as a voluntary activity.
The definition itself clearly demonstrates that CSRundamentally about voluntary business
behavior, and it aims to avoid creating strictegutations and requirements for companies.
According to the Commission, “...an approach involyviradditional obligations and
administrative requirements for business risks gpewunter-productive and would be contrary to
the principles of better regulation” (COM 136 fin&006:2). Many social and environmental
NGOs and other activists argue that only througbatpr regulations, such as mandatory
reporting of social and environmental impacts wdbult in an increase of transparency and
coherence.

Despite these debates, the EU Commission is makiogress in its efforts to promote
CSR alongside sustainability. According to the EOntnission, CSR plays a major role in
addressing issues on globalization and sustairdeydelopment (SD). Another document linking
CSR and SD together is the Lisbon Treaty of 200tk {featy “traces the development of CSR in
the European Union and sends a message to businpkss/ a part in the partnership for growth
and jobs” (European Commission, 2009). CSR refersow European companies can achieve
both sustainability and competitiveness simultasgou

Five major fields are being covered by the Europ€ammission to promote CSR
practices. These fields consist of: 1) Codes ofdboty which includes international standards
such as the OECD Guidelines for Multi-National Eptises, the ILO standards, the UN Global
Compact, etc.; 2) Management Standards such as firosided by the Eco Management and
Audit Scheme (EMAS) and Environmental Managemenst&y (EMS) with 1SO 14001
standards; 3) CSR Measurement, Reporting and Asseyauch as Global Reporting Initiative
(GRI); 4) Labels, such as Eco-labele( BIO) and Fair Trade; and 5) Socially Responsible
Investment. The rest of this paper will cover soofighese issues, with a focus on the points

Codes of conduct and CSR measurement in both o corporate communications.

! In fact, many NGOs have split from the EU Alliareed created its own forums to set principles and
standards, such as the European Coalition for Catpdustice (FOE Europe, 2007).
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3. National level conversion — Germany, Hungary anthe United Kingdom

Narrowing down the European level of communicatibiis section will focus on three
national polices and activities, which include GamnHungarian and British. It will point out the
most prevalent CSR policies and lists of contrigitiorganizations, and determine if these
policies have been influenced by the EU policieere€ areas of focus have been chosen,
including: a) National CSR strategies and any tth national sustainable development
strategies; b) Main political actors and relatetigees and communications promoting CSR; and

c) Levels transparency through communications @esof conduct, reporting frameworks, etc.

3.1 German CSR Policies and Frameworks

In April 2002 the German government established\NthBonal Sustainable Development
Strategy (NSDS) “Perspektiven fur Deutschland” ¢4pectives for Germany”), including 21
goals and indicators. These goals and indicataespart of a management concept and give
orientation to political actors and civil societyhe strategy consists of four main fields,
including: a) Energy and Climate, b) Transport,Agriculture and d) Global Responsibility.
Although the strategy does not explicitly use teamt Corporate Social Responsibility, many
links to responsible and sustainable behavior eafobnd throughout the main contributors to it.
Within this framework of the NSDS, the German goweent emphasizes the necessity of firms
to accept a greater social responsibility. The FddBlinistry of Labor and Social Affairs
(BMAS) was appointed the task for the developmérthis strategy. Together with other federal
Ministries, BMAS is currently writing a CSR-Straiedpr Germany. BMAS has defined CSR
following the lines of the EU definition, where CSfeals with enterprises, institutions or
organizations doing more than legally necessargdarety (CSR Germany, 2009).

In this context the Ministry will provide a dataleawith enterprises covering CSR issues,
e.g, educational programs, wage agreements, susthipas well as family-related aspects. In
order to gain access to this database, compareaesbéigated to adopt a set code of conduct. The
reason is to prevent free-riders using this CSReepnhonly for marketing reasons. Therefore, the

Federal Ministry of Labor and Social Affairs estabéd in January 2009 a national CSR-Forum,
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which consists of 40 experts from economy, civitiety, labor unions, sciences and polifics.
A main task of the Forum is to support the Germ&dAS developing a national CSR-strategy.
The CSR-Strategy is based upon a study by PLEONHsard IFOK GmbH and focuses on
four main tasks a) ethical work, b) information fmnsumers, c) environmental issues and d)
globalization. In 2008 the Federal Foreign Officegdther with Bertelsmann Foundation
established the Information portalSR Worldwide — German Companies Globally Engaged
support social activities of German companies abaval to promote their social and ecological
affairs. Partners of the portal include:
- Federal Ministry of Labor and Social Affairs (BMAS)
- Federal Ministry of Food, Agriculture and ConsurReotection (BMELV);
- Federal Ministry of Environment, Nature Conservatmd Nuclear Safety (BMU);
- Federal Ministry of Economical Cooperation and Depment (BMZ);
- Federal Association of German Employers (Bundesvigieng der Deutschen
Arbeitgeberverb&nde (BDA));
- Federation of German Industry (Bundesverband detdgben Industrie (BDI));
- German Chamber of Commerce (Deutscher Industrie- Handelskammertag (DIHK)) /
German Foreign Chamber of Commerce (Deutsche Adstheamdelskammern (AHK)).

Since 2005 the German Council for sustainable dgveénthas been dealing with
corporate responsibility. In the second half of 20e council published a documentation of all
CSR activities.

3.2 Hungarian CSR Policies and Frameworks

In accordance with the European CSR policies, thengdrian government has
comparable objectives, including the promotion hed tmplementation of economic, social and
environmental dimensions of sustainable developraent crate policies encouraging CSR. In
addition, international organizations are helpingnblary through programmes, such as the
United Nations Development Programme (UNDP). The GINbal Compact Hungary Network

2 Members include: ArcelorMittal Eisenhiittenstadt lhin BASF SE, Rat fiir Nachhaltige Entwicklung,
DBG, econsense, IG Metall, ILO Vertretung DeutsoblaTransparency International, Wittenberg-
Zentrum fur Globale Ethik, Bundeskanzleramt, Bundessterium fur Wirtschaft und Technologie and
others (BMAS, 2009b).
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promotes a public-private partnership to find ggodctices of CSR in Hungary. Furthermore,
several European CSR networks are contributindi¢éoaim of experience exchange and good
practice (European Commission, 2007). Every yaaresR000 the Hungarian Ministry of Social
Affairs and Labor has encouraged businesses tatrepsocial and environmental protection and
awarded prizes for good practice. Other measures haen launched to enhance employment
practices, including the HRD Operative programmbemg the European Social Fund supports
the creation of friendly workplaces. Another exaenps the Act on Equal Treatment and
Promotion of Equal Opportunities, which both seinfework for non-discriminatory principles.
It is seen as the initiative from many EU policteat set the tone and the framework for social

measures in a developing Hungarian state (Eurofeammission, 2007).

3.3 British CSR Policies and Frameworks

The UK government’s role in CSR is to raise awassn@rovide an open and enabling
atmosphere encouraging business to adopt respersilsiness practices both domestically and
internationally, and support adherence to Euroeahinternational standards of business ethics
and responsible business behaviour. Since 2000Jikhgovernment has appointed and held a
minister for Corporate Responsibility in the Depaeht for Business Enterprise and Regulatory
Reform (BERR). This position ties in with the gowerent's strategy for sustainable
development (European Commission, 2007). Since ,20@ government has published four
reports on CSR, outlining the government’'s CSR giedi and strategies. The most recent
document was published in February 2009, whichtlisdt“Corporate Responsibility Report”.
The UK government’s strategy to achieving CSR digiteate a policy framework with minimum
levels of performance in the fields of health aafety/, environmental impact and employment
practices, whilst also encouraging and enablingewitesponsible behaviour that stimulates
innovation and the application of best practice’K(Department for Business Innovation &
Skills, 2009: 5). The UK report lists the main dng to promote CSR, including socially
responsible investment (SRI), partnership with thied sector ite., charities), acceptance of
market-led reporting initiativese.g, the Carbon Disclosure Project (CDP) and the Globa
Reporting Initiative (GRI), and following the palks of international standards, such as the
OECD Guidelines on Multi-National Enterprises ahe@ tJN Global Compact. As the report
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clearly shows, the government supports variougnatenal standards that encourage ethics and
best practice. The OECD Guidelines and UN Globah@act were already mentioned above. In
addition, the government supports ILO Standarde@mptes the adoption of certification
schemes, such as ISO 14001 and BS 8555, and hash&tlits own documents on codes of
conduct. These self-created documents includeVoéuhtary Principles on Security and Human
Rights” as contribution to social codes of condaratl the “Environmental Reporting Guidelines

— Key Performance Indicators” addressing envirortalestandards.

4. Business community involvement

4.1 German Business Initiatives

Besides political initiatives and programs, Gerrnampanies have established and joined
common structures and organizations representingpanies’ activities in the field of CSR. One
of the most important bodies is ECONSENSE - ForanfSustainable Development of German
Economy e.V, a network of 24 German multinational companieshwstrong international
presence, including Allianz, BASF, BMW, Daimler,(, Lufthansa, RWE and Volkswagen.
This network consists of four fields of activities: Think Tank, b) Leadership Forum, c) Dialog
and d) Best-Practice Examples. Main goals of thevork are lobbying, developing know-how,
communicating problem solving competences of tleemy, fostering the dialog with different
stakeholders and supporting the spread of CSRHaes$ivIn addition to the above mentioned
initiative, CSR Germany was established to spressichinformation about CSR-related activities
throughout German companies and to the rest oeBocdCSR Germany was created by two
umbrella organizations of the German economy, Fgda&ssociation of German Employers
(BDA) and Federation of German Industries (BDI).

Beyond these two initiatives, there are severasgaots programmess, such as the Arena
for Sustainability, which is supported by Bauertkim highly innovative German SME. This
annual convention addresses new concepts and erpesi to key-players in family-owned
enterprises and tends to become an important piatfor sustainability and corporate social
responsibility. The forum is supported by SchwetsfitFoundation, B.A.U.M. e.V., Fraunhofer-

Gesellschaft and the Stiftung Familienunternehnhemrder to create a better impression of the
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multifaceted CSR-initiatives in Germany, the follogy organizational networks and initiatives

on CSR are provided:

- Bundesnetzwerk Burgerschaftliches Engagement (BBEederal Network for Corporate
Engagement;

- Deutsches Netzwerk Wirtschaftsethik (DN WE) — Gerrieetwork for Business Ethics;

- Unternehmen Partner der Jugend (UPJ) — CompanigeeRship with the Youth;

- Centrum for Corporate Citizenship Deutschland (CEELCenter for Corporate Citizenship
in Germany;

- Germanwatch;

- Initiative Freiheit und Verantwortung — Initiatifer Freedom and Responsibility;

- Initiative fur Beschéftigung — Initiative for Emptment.

One of the most important conferences in Germamgrnehmen in Verantwortung — Ein
Gewinn fir Alle(Companies for Responsibility — A win for all) wasganized by the German
Ministry of Labor and Social Affairs, which tookade in Berlin last April 2008. Participants
include 16 Federal Ministries, 66 enterprises, dllip institutions, 23 scientific institutions and

other bodies for German government and businesses.

4.2 Hungarian Business Initiatives

Hungarian businesses initiativesclude both large-scale public corporations andlbm
businesses, where CSR can be properly applied. rGavee and ownership structure of the
larger corporations mostly resemble a company Iolder system, where the coalition of
limited owners in a particular company and sharesnat publicly traded (Habisch et al., 2005).
These are privately held companies with pyramidaoizational structure, which can pose
problems for CSR due the principle-agent issueshiBisystem, managers are dependent on the
owners and responsibilities of these owners towsodety are unclear. However, times in
Hungary are changing. Only several years ago mmsipanies did not have to create financial
reports and would not disclose communications @mssand environmental activities. Due to the
influence of international competition and EU p@g; even these companies are now writing

codes of conduct and other policy statements. C&egies might be rarely documented,;
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however, CSR reports are now being written in bdtingarian and English (Habisch et al.,
2005).

Several organizations, such as CSR Hungary, KOV&K the Hungarian Business
Leaders Forum are helping companies create new obdmnduct and CSR standards that
comply with EU and international ones. CSR Hungarganizes conferences and training
seminars to help educate Hungarian businesses &%t sustainable development and other
ethical issues in business. Speakers at thesengeeéticlude Hungarian business professionals,
academics and prominent international experts amgultants. These meetings emphasize the
need for social responsibility in corporate manageinand corporate action towards sustainable
development. The KOVET Association for Sustaindbtenomies, established in October 1995,
aims to promote environmentally aware business gemant of enterprises. The main activity
of KOVET is to promote preventive environmentalgimins, and ensure information exchange
primarily in the business sector. The organizatats as a platform for ongoing information
exchange, with the aim of promoting environmentallyare business management, to find new
ways for industry to reduce its environmental intpaand to help to use this as a basis for a
competitive advantage. KOVET as a non-profit, norggnmental organization, with a special
public benefit status is statutory neutral in podit debates. Its members are not 'green firms' but
companies feeling responsibility for their enviragmh trying to realign their activities on this
basis and to spread the knowledge about enviroraheminagement. Finally, the Hungarian
Business Leaders Forum (HLBF) is a nonprofit asgm and representative body of local
businesses in Hungary and is committed to pronmesteansible business practices. Established in
1992 with aid of the Prince of Wales InternatioBaisiness Leaders Forum, has close to 100
members, both local and international companiesESMnd nonprofit organizations. HBLF
encourages companies to integrate CSR and prisagblsustainable development into everyday
business practices. (HBLF, 2009)

4.3 British Business Initiatives
In Great Britain, CSR has been integrated into bothrnal and external policies of

businesses. Internally, corporations have creaved @SR departments, have appointed board

level and top management responsibilities, and rdveduced CSR reporting and organizational
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systems for dealing with CSR issues. Externallypamtions have shown increased relations
with society through partnerships in networks, abend environmental reporting and wider
stakeholder relations. In addition, many organssetiand networks have sprouted up to either
aid corporate actions towards CSR or representesite of various groups in the CSR debate.
Two groups include Business in the Community ane @orporate Responsibility Group,
alongside many other front line organizations wogkdirectly with companies on CSR issues
and publications. Firstly, Business in the Commu(BITC) is a major business umbrella group
for CSR between the United Kingdom and the UniteteS, which became the largest business
association of CSR in the 1980s. BITC has a merhigef roughly 750 companies. It provides
a range of CSR services to its members, includdemtifying major CSR issues for British
businesses, and works closely with the DepartménTrade and Industry in CSR policy
development. (Habisch et al., 2005: 56-57). Segortdé Corporate Responsibility Group (CRG)
is the learning and development network that eXistsand is run by business professionals,
especially managers with CR titles. It is an opextwmork where practitioners exchange
information and learn from their peers as well agp®rt each other when faced with complex
challenges in the market, etc. (CRG, 2009). A C®Rsultancy industry has also emerged,
including CSR vanguard organizations such as Adegxility, which was set up to raise CSR
standards, and Ethical Corporation, which organi2€R conferences and publishes monthly
newsletters (Habisch et al., 2005: 57).

5. Corporate level responses and comparison

A total of nine companies in the Energy and Oilustiies were chosen from Germany,
Hungary, and the United Kingdom to demonstrate HeM/ policies are reflected in their
reporting and communications. In order to determineompanies adhere to EU policies,
Welford’s 20 elements of corporate social respdhisitwere chosen that represent international
conventions, codes of conduct and industry besttipeathat the EU has also adopted (Welford,
2005). These elements are broken down into fouegeoaites, covering a set of international
policies on CSR as well as several sources fromsing best practice: 1) Internal aspects (6
elements) — Written policies on non-discrimination the workplace; Equal opportunities

statements and implementation plans; Statementoamai working hours, maximum overtime
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and fair wage structures; Staff development, inseoaducation and vocational training; The
right of freedom of association, collective bargagnand complaints procedures; The protection
of human rights within the company’s own operatjdsExternal aspects (9 elements) — Policy
on labour standards adopted by suppliers in dewredopountries; Policy on restrictions on the
use of child labour by suppliers; Commitment to pinetection of human rights in the company’s
sphere of influence; Inspection of suppliers’ fidies for health, safety and environmental
aspects; Commitment to local community protectiad angagement; Policy on responding to
stakeholders including procedures for the resatutcd complaints; Policies on fair trade,

equitable trade and end-price auditing; Policieshenprotection of indigenous populations and
their rights; Code of ethics (including bribery aomiruption); 3) Accountability (2 elements) —

Commitment to reporting on corporate social resfimlity and/or sustainable development;

Policies and procedures for engaging a wide rarfgstakeholders in two-way dialogue; 4)

Citizenship (3 elements) — Direct support for thpaty social and sustainable development-
related initiatives; Educational programmes for pinemotion of corporate citizenship; External

campaign programmes for raising social and sudterdevelopment issues.

Mostly corporate social reports (CSR reports) wexamined to demonstrate to what
extent this selected number of companies adhertdsese standards. We also intend to provide
several examples of corporate social commitmentdagiee of communication on CSR. These
reports and written policies were cross-examinedde if companies universally adopt these
international conventions and find if any trendspatterns occur in the Oil & Gas and Energy
industry sectors. Above all, the research can sifimational companies tend to hold to similar
national patterns or if more international patteras be observed.

5.1 German Companies and Corporate Social Reports

Three German companies from the Energy industryewgetected, including E.ON AG,
RWE AG and SolarWorld AG. All three companies héshdy positive internal policies on non-
discrimination and equal opportunities in the wdake, whereby RWE and SolarWorld
evidently stated that they follow the Anti-Discrimaition Act (AAG) of German law. Most other
standards and codes of conduct for internal CS&raffvere also straightforward, such as right

to freedom of association in trade unions and ptimte of human rights. For some reason,
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however, all three companies scarcely reportedanmnwages and maximum overtime. Only
SolarWorld stated that its wages were comparabhttisoughout its operations in both western
and eastern parts of Germany. There was also ecerefe to the acceptance or implementation
of ILO Conventions on human rights at the workp)aaeen though companies did state that they
did practice human rights according to its own ges.

The external elements of CSR provided completelyechi and mostly ignored
international standards for screening suppliershianan rights issues. Only RWE has a policy
for screening labor standards of its suppliers. NE.@akes no clear reference to its policy;
instead, it just states that it adheres to theptewiples written by the UN Global Compact. As a
matter of fact, both E.ON and RWE dedicated anremage to listing the 10 Principles of the
UN Global Compact in their reports. SolarWorld cdgastates that it has no screening of
suppliers in its current business. Issues on dalbdr were again on mentioned by RWE. Both
E.ON and RWE disclosed a clear commitment to tleéeption of human rights according to UN
Global Compact, but SolarWorld did not. In contr&larWorld was the only company with a
policy on fair and equitable trade, whereas E.ON RWE did not provide any such policy.

All companies did have codes of ethics againsteissuch as bribery and corruption. In
terms of accountability, all three companies aceg@RI| as the standard norm for its reporting
on its social responsibility and sustainable dgwelent issues. Also, each company had clear
policies and strategies on stakeholder engageméinth is mostly titled “stakeholder dialogue”.
As for corporate citizenship, all companies supgmbrtexternal sustainable development
programs, including educational programs and tphady initiatives in its range of business. All
companies hosted campaigns for raising social angdamental issues, such as RWE with its
Energy Efficiency campaign; however, SolarWorldedtieathat external campaigns were going to

be put on hold due to a currently undergoing mamege structure change.
5.2 Hungarian Companies and Corporate Social Report

The three Hungarian companies include the MOL Gyrtiup largest Oil & Gas Company
in the country, the MVM Group, a nationally owneagp for the Hungarian energy sector, and

E.ON Hungary, a subsidiary of the German Energy paomg. These three companies mostly

have a positive reflection on the internal elemeotscorporate social responsibility. All
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companies have written policies on non-discrimmatistatements on equal opportunities, and
well-balanced staff development and training prowaln the areas of freedom of association
and protection of human rights, both the MOL Gramg the MVM Group have clear statements
on these issues. Even though E.ON Hungary doesleatly mention these aspects in its report,
E.ON Germany does cover these issues for all dhiesnational operations as observed in the
section above. The only internal aspect of contt®yes the statements on normal working hours
and fair wages. Only the MVM has clearly respongadicies on these issues. Both the MOL
Group and E.ON Hungary fail to mention the stateisi@ntheir CSR reports.

The external aspects for the Hungary companiesvarg unbalanced, where the
companies either had unclear statements or didmnawition any of its policies towards CSR
activities in their reports. For example, the compa did not provide any policies on fair trade or
protection of indigenous populations. Only the M\@#oup provided a policy on restriction of
child labor by its suppliers. On the positive sidlt,companies did provide codes of conduct and
clear procedures for stakeholder responses. Addiliy all companies are clearly committed to
the protection of local communities. Both the MOLoGp and MVM Groups had clear
statements on their commitment to protection of &mimghts. E.ON Hungary did not provide
any statement on this issue; however, the parempaay in Germany again does have clear
international human rights policies.

Along the lines of accountability and citizenshéiach company is committed to reporting
on social and sustainable developments in accoedaiit the GRI standards. All companies
also have clear policies and procedures in a twp-thalog with its stakeholders. The MVM
Group and E.ON Hungary support external CSR anthisizble development initiatives. For
example, the MVM Group focuses heavily on environtakprotection initiatives whilst E.ON
Hungary turns its attention to supporting social anltural initiatives. The MOL Group made a
brief mention to lending some aid to various groupsvever, it did not make it clear on exactly
what third-party initiatives these were. All compeEnprovide both educational programs and
external campaigns for the promotion of corporateenship and sustainable development

issues.
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5.3 British Companies and Corporate Social Reports

The three UK based companies include two energypeoms, BG Group plc and
Centrica plc, and one Oil & Gas company, Britishiréleum (BP) plc. These companies
represent some of the largest energy and oil peosich the United Kingdom. Starting with
internal policies, these three companies adoptddcamplied with all ILO Conventions and UN
Declaration of Human Rights, including non-discniatiory practices, equal opportunities at the
workplace, development of staff and training angl photection of human rights. As a matter of
fact, Centrica plc mentioned ILO Conventions mudigimes in its reports and extra policies
provided. There were only two unclear cases pregembder this group heading. British Energy
did not make any clear statements on working handsfair wages and BP did not directly report
on its policies for right of freedom of associatiartrade unions. Moving on to external elements
of CSR, both BP and Centrica had clear policiesatwor standards adopted by their suppliers,
whereas British Energy did not make it clear howgproaches this issue. Issues on child labor
were only mentioned by BP but not by the two ene@ypanies.

All companies had clear commitment to protectiérheman rights and commitment to
the protection of the local community. BP appeaedake a clearly positive approach on the
protection of indigenous people, whereas Britiskerigg and Centrica did not. However, this may
be a closer reflection of the companies’ scope udiress rather than attitude towards these
issues. None of the companies have policies onafair equitable trade. Under the sections of
accountability and corporate citizenship, all thceenpanies have dedicated reporting on CSR /
sustainable development activities. Both BP antidriEnergy accepted GRI as part of reporting
guidelines. Centrica has no direct commitment ® @RI reporting scheme; however, it did
mention that it uses GRI index as a guideline tsrreport. All companies have policies and
procedures in engaging with multiple stakehold&wery company supports various external
educational and supporting programs for social aanstainable development and promotes
various campaigns for raising social and sustalitpl@iwareness with its customers and local

communities.
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6. Discussion and Conclusion

The research provided some insight on the natianal international trends on CSR
reporting from the energy industry. The results destrated that when companies were
compared on a national level, no clear differencegld be noticed between the companies.
However, when all the companies in the study westetgpgether without recognition of national
boundaries, we more international differences chn@dbserved. For example, the internal CSR
element of statements on working hours and fairesagere only mentioned by four of the nine
companies researched. In another example, thenaxtelements on fair trade and protection of
indigenous people were only mentioned by one compraeach categoryOne assumption was
made that these three issues do not explicititedlto the energy industry’s scope of business,
where the companies would have to be concerned dbese topics. Perhaps energy companies
do not affect or are not affected by fair tradeutaions and/or protection of indigenous people
in its frame of business; hence, these points aressential to report.

The review of these reports indicated that it isiexato observe international policies and
how it affects an industry as a whole, rather teeparate national policies being includéte
only exception to this finding was two German comipg, RWE and SolarWorld, mentioning
the Anti-Discrimination Act (AAG) of German law. Bigle this only instance, there was a greater
reference to the adoption of international codesarfduct and measurement, such as the UN
Global Compact or the Global Reporting Initiativ@RI). Therefore, the scope of influence
demonstrated that companies communicated more d¢iniggooutside its national and EU
boundaries, rather than inside of them. Howevermiost cases these companies are large
multinational corporations that operate worldwidieere are no clear trends for these companies
to adopt all international standards and createipslfor internal or external involvement. Even
when companies are clearly focused to environmesdaks, such as SolarWorld’s commitment
to reduction of CQ@output through solar energy, many social aspeatsireed unclear. However,
these reports were only a snapshot of the compamjisies and performance, not capturing the
company’s entire social, environmental and politipalicies available. An issue for future

research is the national influence on company'gpiance of these standards. One consideration

% In both external cases, the company was not thee sSolarWorld mentioned fair and equitable trade
and BP mentioned protection of indigenous people.
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would be to see if local created policies would ame companies’ communications on
international standards. In addition, national agesnmight help smaller companies integrate
international policies on a more local level. Inntuthis might help bring CSR policies into
greater discussions within business circles andwage businesses to take greater responsibility

in achieving corporate sustainability.
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Komunikaty UE dotycgce spotecznie odpowiedzialnego biznesu (CSR)i ithzeatywanie na
narodowe i korporacyjne agendy zrOwnogeeego rozwoju

Streszczenie

Niedawne komunikaty Unii Europejskiej dotyce celow zrownowsgonego rozwoju zawieraty
wytyczne, jak korporacje powinny reagoWwaa spoteczne i polityczne potrzeby poprzez
spotecznie odpowiedzialne dziatania gospodarczendd spotecznie odpowiedzialny (ang.:
corporate social responsibility — CyBRtaje st coraz powszechniej wykorzystywanym i spornym
terminem, macym obejmowd zaangaowanie swiata biznesu w dziatania ukierunkowane na
zaspokajanie spotecznyckrodowiskowych wymaga Niniejszy artykut omawia, w jaki sposob
komunikat Unii Europejskiej wptywa na politykCSR korporacji pod ¢tem zrownowaonego
rozwoju. Wskazano na rigjiezsze kroki Komisji Europejskiej dotygze CSR i przedstawiono
ich odzwierciedlenie w polityce szczebla narodowegaropejskiego. Pomej skoncentrowano
sie na przedsbiorstwach z trzech europejskichngéw, a mianowicie z \Afier, Niemiec i
Wielkiej Brytanii. Ponadto z kalego kraju wybrano po jednej firmie reprezegtej sektory
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paliwowy i / lub energetyczny, aby zaobserwéveposdb implementacji olkdlenej polityki, a
takze jej wptyw na zachowanie korporacji (przejawa sé w raportach finansowych i
raportach CSR). Polityka CSR przedsorstw ledzie oceniana wedlug 20 elementow CSR
wskazanych przez Welforda (2005), baeych na podobnych przestaniachedraynarodowych
kodeksow i konwencji, takich jak konwencja ILO czprogram Global Compact ktore
zaadoptowata Komisja Europejska.

Stowa kluczowe:zrownowaony rozwoj, biznes spotecznie odpowiedzialny (CSRymisja
Europejska, Niemcy, ¥gry, Wielka Brytania.
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